
BASILDON  
BOROUGH COUNCIL

The Go Trade Project recently 
funded three local young 
entrepreneurs who trade 
in Basildon, Wickford and 
Chelmsford’s vintage market to 
attend a two day networking 
and learning event in Lumbres, 
France. 

Over the two days the young 
entrepreneurs received 
professional advice by 
representatives from the National 
Market Traders Federation (NMTF), 

agriculture specialists and other 
retail professionals who boast 
years of trading experience. In the 
upcoming months local market 
traders of all ages and experience 
will be invited to develop their 
existing skills by attending free 
tailored made professional 
training sessions which will be 
delivered locally near Basildon 
Market. In addition, a brand new 
Go Trade website which is solely 
designed for promoting Go Trade 
Partner Markets such as Basildon 
and Wickford is being created 
and is expected to be online by 
Autumn 2018.

CASTLE POINT  
BOROUGH COUNCIL

On your marks… 

These are exciting times at Castle 
Point Borough  
Council as we progress the 
process of setting up two  
new Go Trade markets for Canvey 
Island and Hadleigh town centres. 

We are working at pace to 
establish the markets by 
December 2018 ready for the 
busy Christmas Period.

Advertisements for a Market 
Operator have been placed in 
August editions of the Market 
Times and local press and we are 
already receiving interest from a 
number of potential operators. 

Feedback from social media is  
also arousing positive curiosity 
among our local residents and 
beyond.

We are off the starting blocks 
and racing ahead. 

Let’s go … let’s GoTrade!

Welcome to the 2nd editon of the Go Trade Newsletter

Newsletter



GRAVESHAM  
BOROUGH COUNCIL

Go Trade first youth  
enterprise seminar

Three young entrepreneurs 
from Gravesend Market joined 
the Councils Principal Economic 
Development Officer and Market 
Coordinator for the first GO TRADE 
Youth Enterprise Event held in 
Lumbres 22nd – 23 March. 

The event was planned jointly by 
the events hosts Communauté de 
Communes du Pays de Lumbres 
and Gravesham Borough Council.

The event bought together young 
entrepreneurs from Basildon, 
Gravesend and Nord Pas de 
Calais.

On the first day the entrepreneurs 
had the opportunity to learn 
top tips for running a successful 
market stall and how to pitch 
a business idea from advisors 
from the National Market Traders 
Federation and Chambre D 
Agriculture Nord Pas De Calais. 
The entrepreneurs were then 
tasked with pitching a new 
business idea for their current 
business to a panel of different 
business support advisors, 
including Market Managers.

The second day saw a guided 
tour of Lumbres market and the 
chance to talk to French market 
stall traders to swap advice and 
tips. 

GREAT YARMOUTH 
BOROUGH COUNCIL

During the June GYBC’s Go 
Trade project team took the 
opportunity to shoot their first 
promotional film of the towns 
market place. 

 
 

Early on a fine blazing hot 
Wednesday market day the GYBC 
Go Trade Team along with film 
makers Ember Films, market 
traders and a team of extras 
joined together to create the 
projects first promotional film 
to encapsulate the best of Great 
Yarmouth Market Place.  The film 
will be unveiled during the Great 
Yarmouth Partners meeting.

GREAT YARMOUTH 
TOWN CENTRE  
PARTNERSHIP

A pilot Click and Collect service 
for Great Yarmouth Market was 
launched by Great Yarmouth Town 
Centre Partnership in September 
with a special event featuring fun 
family activities, giveaways and 
competitions. With 21 market 
traders signed up to take part 
in the trial using the ShopAppy 

platform, the launch attracted 
additional publicity for the market 
including a feature on local 
television.

Image shows Town Centre 
Manager, Project Lead for 
Great Yarmouth Town Centre 
Partnership being interviewed by 
TV News crew about the Click and 
Collect Launch.



UNIVERSITY OF 
GREENWICH

GO TRADE makes an impact in 
the British Parliament

Dr Andres Coca-Stefaniak, 
Associate Professor in Tourism 
and Events at the University of 
Greenwich, was invited by the 
Housing, Communities and Local 
Government parliamentary select 
committee on 10th September 
to give oral evidence to the “High 
Streets and Town Centres in 2030” 
inquiry. As part of his evidence, 

Andres stressed the importance of 
vibrant markets to the viability and 
attractiveness of town centres and 
their visitor economy, particularly 
in smaller towns and cities. He 
also shared early findings of the 
transnational (France-England) 
GO TRADE project survey just 
completed and pointed out that 
markets should act as incubators 
for young entrepreneurs, giving 
the National Market Traders 
Federation’s (NMTF) National 
Youth Market initiative as an 
example of good practice.

VISIT KENT

“Visit Kent is looking forward to 
the upcoming partner meeting 
where we have helped bridge 
collaborative links between 
Gravesend Market and the Kent 
Farmers Markets Association 
(http://www.kfma.org.uk/). More 
broadly, Visit Kent is presently 
working with all partners on 
the preparation of experiential 
itineraries before embarking 

in early 2019 on a series of 
international trade shows. In 
Germany, Netherlands, France 
and UK will be bringing GoTrade 
markets, their hidden gems and 
to inspire new and returning 
visitors. Our aim will be to bring 
our destinations in the Channel 
area to new visitors at home and 
abroad by inspiring them to come 
and experience the specialities of 
our markets and discover more 
about the heritage of our market 
towns.”

CCPL (COMMUNAUTÉ 
DE COMMUNES DU 
PAYS DE LUMBRES)

A friendly and professional 
atmosphere awaited delegates 
at a seminar dedicated to young 
entrepreneurs on 22 and 23 
March in Lumbres as part of the 
GO TRADE project.

Bringing together all the project 
partners from both sides of the 

Channel, along with the young 
entrepreneurs, this seminar 
achieved its objective of valorising 
and professionalising the work of 
market traders. A presentation of 
the project, themed workshops 
on entrepreneurship, individual 
and group exercises on project 
creation and a visit to Lumbres 
market were on the agenda for 
these days rich in debate and  
new ideas!



CHAMBRE D’AGRI-
CULTURE DU NORD-
PAS-DE-CALAIS

Clic & collect in France: trialled 
at the markets of  
Pays de Lumbres and Caen

The online sales tool “My Products 
Online” will be trialled this autumn 
at the markets of the Community 
of Communes of Pays de Lumbres 
and the City of Caen.

 
 

This tool will allow consumers and 
market visitors to check out the 
products offered by stallholders, 
as well as ordering their products 
in advance and picking them  
up at the market or from a local 
retailer.

For stallholders, this is not just an 
outlet for a new, more connected 
clientele, but also a way to better 
manage their stocks and avoid 
having unsold items.

If you’re interested, please feel 
free to contact the relevant 
partners to find out more!

LOUVIGNÉ  
DU DÉSERT

The company “A l’envers”, 
supported by 10 local volunteers, 
organised a major culinary and 
theatre banquet: Pasta i Basta. 
Held in a temporary kitchen at 
Louvigné du Désert market, all day 
long they made fresh pasta using 
ingredients bought from local 

traders. In the evening, a large 
table was set up in the heart of the 
village to accommodate more than 
150 guests, young and old alike, 
who could enjoy tagliatelle with 
basil and tomato.

OFFICE DE TOURISME  
DE CAEN

Go Trade, or how the Interreg 
project is providing the pretext 
for creating a tourist product:

Last June, the Tourist Office of 
Caen la Mer launched a network 
of greeters in the region. These 
are twenty or so volunteers, 
passionate about their city and 
their region, all ready to welcome 
tourists and visitors (in groups of 
6 maximum) for an accompanied 
discovery experience ... very 
different from a traditional  
guided tour.

Many of them offer a stroll 
through the town, but others like 
Isabelle Plunian, behind the In my 
Red Basket blog, offer a leisurely 
walk through St Sauveur de 
Caen market to meet the market 
gardeners, farmers, fishermen and 
other local producers. In addition, 
Isabelle Plunian can further enrich 
her walking tours with her culinary 
skills to show what recipes are 
available for making the most of 
this local produce.

As well as promoting local 
products and producers, this 
example represents a great tourist 
product development initiative.



VILLE DE CAEN

During July, the City of Caen, 
with the help of Interreg - Go 
Trade finance, livened up its 
Saint Sauveur market and night-
time markets with the help of 
a troupe of Troubadours. The 
Arcadia company wound its way 
through stallholders and visitors 

to the sound of pipes, oboes and 
percussion, heralding the Fantastic 
Banquet and its medieval market 
which took place on 24 July.

VILLE D’AMIENS

On 21 April, the city of Amiens 
arranged entertainment for the 
Maurice Vast and Parmentier 
markets: the “Millery’s Jazz 
Band” company wandered 
among stallholders and visitors, 
occasionally attracting new 
customers with the sound of its 
saxophones and drums.

In June, guests of both markets 
were none other than Disney’s 
famous mascots Mickey and 
Minnie, to the delight of young 
and old alike.

Another initiative offered by 
traders was the “Midday Promo” 
(from noon till 2.00pm), to be 
repeated on the third Saturday 
of each month. This voluntary 
initiative sees the fifty or so 
retailers offer a 10% discount 
on their products (mainly 
manufactured). All these initiatives 
should help increase market 
attendance in Amiens. For the 
coming months, new events will 
be held, along with new customer 
services.


