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NEWSLETTER
Welcome to the 5th edition of the Go trade Newsletter
CASTLE POINT
BOROUGH COUNCIL
Castle Point Borough Council is
pleased to announce we have
now purchased the Knightswick
Shopping Centre on Canvey
Island and will be establishing
a new Go Trade market in and
around the centre in early 2020.

GREAT YARMOUTH
BOROUGH COUNCIL
Supported by the Go Trade
project the weird and wonderful,
outrageous and outstanding
Out There Festival held in
September saw some the
world’s finest circus and street
arts performers head to Great
Yarmouth Market Place. The Out
There festival has established
an international reputation for

GREAT YARMOUTH
TOWN CENTRE
PARTNERSHIP
In December the Great
Yarmouth Town Centre
Partnership organised the
Great Yarmouth Christmas
Fayre in the town’s historic
Minster Church of St. Nicholas
which sits at the north end of
the Market Place. During the

Meanwhile, we are working
with our local college, involving
Business Studies students in
capturing a baseline of current
footfall, ready to measure
performance of the new market
and impact for local retailers.
We are also creating an
‘Expression of Interest’ process
for English markets wishing
to join Go Trade as the brand
begins to grow.

its exceptional, innovative and
diverse programme. The festival
which regularly attracts more
than 50,000 visitors blends
iconic international acts and
the finest UK performers with
massive amounts of community
participation, packed full of
breath-taking spectacles and
quirky comedy within a family
friendly atmosphere sprinkled
with a healthy dose of seaside
silliness.

3-day celebration of festive
local handmade crafts and gifts
an estimated 12,000 people
visited the Minster to view
and shop the 36 stalls whilst
entertainment was provided by
local schools, singing groups
and a Norwegian Choir.
The Christmas Fayre was held
to coincide with the 3-day
Christmas Market organised
by Great Yarmouth Borough
Council with the assistance of
Go Trade funding.

UNIVERSITY OF
GREENWICH
European Commission policy
makers praise Go Trade business
support and research
In October 2019, a team
of University of Greenwich
academics represented by
Dr. Andres Coca-Stefaniak
participated in the EU’s European
Week of the Regions and Cities
event at a workshop chaired
by Shanaaz Carroll (NMTF) and
organised by Simon Pascoe (Visit
Kent), where the project’s latest
research findings and associated
business support packages under
development were presented.
This work received praise from
European Commission policy
makers, who have since followed
up with additional queries about
how this work fits into the

CCPL
(COMMUNAUTÉ DE
COMMUNES DU PAYS
DE LUMBRES)
On 24 and 25 October 2019, the
« Communauté de Communes
du Pays de Lumbres and the
Agence d’Urbanisme Pays de
Saint-Omer Flandre Intérieure
» had the privilege of hosting
the mid-project event. The Go
Trade project partners, along
with some of their elected
representatives, traders
and market representatives
interested in the initiative came
together at the Hôtel du Golf in
Lumbres.
The afternoon of the first
day was dedicated to
highlighting the partners’
concrete achievements in
their respective regions,
through personal accounts,
presentations, and debates
and discussions involving
the audience. At the project’s
halfway point, the partner

wider agenda for the strategic
positioning of town centres.
As part of on-going work in this
project, the bespoke business
support online platform created
by the Go Trade partnership for
market traders and associated
businesses (see https://www.
gotrade-markets.eu/) in England
and France continues to grow in
resources and online visits. By
the end of 2019, the platform had
74 regular users with some of
the webinars available receiving
user satisfaction ratings of
88/100. The project team plans
to build on this by adding further
business support resources on
topics ranging from innovation
and digital agenda skills, staff
management and sustainability,
among others, which market
traders could benefit from on
both sides of the Channel.

markets have managed to
put together rich events
programmes to make their
markets more attractive,
invest in digital technology
to modernise them, create
new communication tools to
showcase the markets and
develop a specific training
programme for market traders.
During the morning of the
second day, the participants
were able to see how the
project has been put into
practice in the Pays de Lumbres
region with a visit to Lumbres
market. It was a chance for
them to try their hand at
cooking during a cookery
workshop, an activity regularly
organised for market-goers in
Pays de Lumbres.
With two days filled with
constructive discussions, high
spirits and friendliness, there
is no doubt that this event will
have succeeded in convincing
the participants of the success
of this cross-border project!

VILLE DE CAEN
& OFFICE DE
TOURISME DE CAEN
LA MER
The last quarter of 2019 was
an opportunity to showcase
Normandy gastronomy and
products, with, in particular,
a month of events as part
of “Novembre Gourmand”
(Gourmet November).
The 1st edition of the Children’s
market kicked off November.
Organised by a group of market
traders in partnership with the
Ville de Caen and its schools,
this small child-sized market
was held right next to the large
one. Accompanied by traders,
the children were able to
experience the market in a fun
and educational way. It was a
big success!
November continued with a
new edition of Croq’Gourmand,
in the St Sauveur market
square. This annual event,
which starts on market day,
aims to showcase and promote
local products and Normandy
gastronomy. Market-goers
were able to try a variety of
samples prepared by Caen’s
chef-restauranteurs and stroll

BASILDON
BOROUGH COUNCIL
Basildon at Christmas has been
launched! Over 1,000 shoppers
enjoyed the successful start
to the festive season in
partnership with the Go Trade
project.
The day saw the ever-popular
face painting and photo
opportunities with Disney

through the food hall where
local producers and traders
invited them to discover
and taste their products.
Croq’Gourmand welcomed
nearly 18,000 people over the
3-day event.
During the event, around 3,000
shopping bags, produced
thanks to Go Trade funding,
were given to market-goers to
make it easier for them to shop.
It provided an opportunity to
raise the public’s awareness of
the quality of Caen’s markets
and promote them. The Office
de Tourisme et des Congrès
de Caen la Mer also offers this
shopping bag to visitors who
are interested in discovering
our markets during their stay in
Caen.
For the benefit of the markets,
the Go Trade programme
also provides for the
implementation of a training
plan for Caen’s market traders.
As such, several traders were
able to attend the training
courses which were held at the
end of November. They covered
the following two subjects:
“Making your stall more
attractive” and “Attracting
customers to your stall using
social media”. Further sessions
will take place in the course of
2020.

mascots, Mickey and Minnie,
bringing excited children
and families to the market,
creating a bustling and friendly
atmosphere.
Later in the evening, the
spectacular firework show over
the square thrilled the crowd
as we bring Go Trade into 2020.
More to come!

VILLE D’AMIENS
On Saturday 6 July 2019, “La
Joyeuse Banda”, a group of
around fifteen musicians,
paraded through the markets of
Amiens, wearing the traditional
costume of the Fêtes de
Bayonne (white shoes, trousers
and shirt with a red belt, beret
and scarf). Armed with brass
and percussion instruments,
the musicians were a big hit
with young and old alike who
were able to dance to the
festive rhythms of south-west
France.
Just before autumn, on 21
September, five English traders
from Kent came to sell their
products in the markets of

LOUVIGNÉ DE
DÉSERT
“Fête votre Marché !”: positive
results for 2019
Held between 12 April and
25 October 2019, the second
edition of “Fête votre marché
!” (Celebrate your market)
was a great success. Visitors,
tourists and locals were able
to appreciate the wealth and
diversity of events offered as
part of the Go Trade project.
A programme for everyone
This year, the events
programme focussed on
promoting local know-how with
cookery workshops, flower
arranging, traditional music
and more. The wealth of the
region was showcased during
the 16 events scheduled this
season.
The market made more
attractive
The Go Trade project helps to
promote local talents while

Amiens. Despite the language
barrier, the inhabitants were
thrilled to interact with them,
and most importantly, to taste
and discover the specialities
of south-east England. In the
spotlight: a whole host of types
of tea and different shortbread
biscuits.
To celebrate Halloween, the Go
Trade markets organised three
workshops for children on 26
October. Two stalls offered
Halloween face painting,
while the third made pumpkin
carvings for little ones. Of
course, the traders made the
most of these workshops
to deck their stalls out in
Halloween decorations. Some
even offered tastings.

bringing a wide range of
audiences together: families,
tourists, inhabitants, children
and retirees meet and mingle
on the market square. This
mission was accomplished
with over 1,160 participants
attending the series of events.
This popularity confirms the
rise in the number of visitors by
an average of 80 per week.
Collaboration between local
stakeholders: a key tool
This success is linked to
collaborative activities
involving inhabitants. A case
in point is the “Comm-une”
(A l’Envers company) project.
It brought together local
volunteers and artists to make
bread which was then shared
during a large evening banquet
that was open to all. Over 250
diners took over the market
square to share in the fun and
festivities.
“Fête votre marché !” will be
back in 2020!

GRAVESHAM
BOROUGH COUNCIL

gaming industry, three
gaming themed markets
were held in 2019. Each
focussed on a different
aspect of the gaming
industry from model
making to virtual reality
and included a mix of
experience activities
and trading market
stalls. Another example
of successful Go Trade
markets where demand
was high and plans are
already being made to
feature more of these in
2020.

Gravesham’s market team have
been working hard to introduce
a range of exciting events and
themed markets focussing on
increasing awareness of the
market offer and footfall to the
area.
Some of the events that have
taken place over the last year
include:
•

•

•

•
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Twilight Markets – each
with a different theme,
Twilight markets are
held on the last Friday
of the month. Themes
have included health and
wellbeing, house and home
and food and drink
Family pet events – a mix
of family fun activities with
trading stalls providing
pet related products and
services. Three pet event
markets have been held to
date as part of Go Trade.
Following their success, it
is hoped more of these will
be held in 2020.
Vinyl Record Fair –
recognising the increasing
demand for vinyl records,
the market hosted three
events through the Go
Trade project in 2019.
Following their success,
these markets have
become self-sustainable
and will be a regular feature
in 2020, occurring on a
quarterly basis.
Gaming markets – with
rising interest in the

•

In the run up to Christmas
we hosted four full
weekends of markets
and activities for creative
buying and festive fun!
We had some fantastic
feedback from stallholders
and customers.

•

To welcome in 2020, we
are really excited to be
introducing a brand new
Saturday local, fresh food
market starting on 1
February. The market will
run for 6 weeks through Go
Trade funding after which
we anticipated it will be
self-sustaining.

•

Overall, Go Trade events
and markets have been a
real success with statistics
evidencing that footfall at
least doubles when there is
a Go Trade market or event
taking place.

•

What’s next in our plans?
Trialling a click and collect
service and introducing a
new co-operative shop.
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